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Business Studies

Goal and Objectives. :-

N

o0k w

Globalization and revol utionsin information technology have brought drastic
Changesin the busi ness sector. Knowledge and understanding of new practices
isessentia for commerce students to effectively participate in business
activitiesin their futurelife.

At thisstage, the students haveto be provided basic knowledge and under
standing of business and procedures rel ating them with recent business
environment and society.

After completion of this course the students will. :-

Understand business principles and procedures and devel op interest in business
activities.

Analysethe business environment and practices prevailing in country and the
State.

Describe the dynamic, inter - dependent and inter- related nature of business.
Describe general principles of business management.

Prepare themselvesfor higher education and self - employment.

Function as effective and responsi ble Businessman, Consumer, Employer,
Employee and good Citizenintheir life.
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BUSINESSSTUDIES

Time : 3Hrs. Class- XI Max. Mark : 100

Unit Title Marks Periods

1. Business: Natureand Purpose 10 16

2. Social Responsibilities of Businessand 06 10
Business Ethics.

3 Structureof Business 07 12

4 Service Sector and Business 08 13

5 Formsand Formation of BusinessEnterprises| 12 18

6. Sector al Organization of Business 07 12

7 For mation of aCompany 08 13

8 Sour ces of Business Finance 14 21

9 Internal Trade 10 16

10. | External Trade 08 13

11. | OfficeManagement and Infor mation 10 16
Technology.
Rivision -- 20

Total 100 180
Unit-1 Business: Nature and Purpose:- 10 Mark

Business - Concept and characteristics; Business, profession and
employment- distinctive features, Economic and Social objectives of
Business; Business Risks - nature and causes; Role of profits in
Business

Unit-2 Social Responsibilities of Businessand Business Ethics: 06 Mark

Socia Responsibility - Concept, Responsibilty towardsdifferent interested
groups- owners, investors, employees, consumers, government, Community
and publicin genrd; Businessand Environmental Protection; BusinessEthics
- Concept and Elements.
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Unit-3

Unit-4

Unit-5

Unit-6

Unit-7

Unit-8

Unit-9

Structureof Business: 07 Mark
Classfication of Businessactivities-indusiry and commerce; Types- primary,
secondary andtertiary; Trade- Types, E-commerce: meaning, utility, resources
required for successful e-commerceimplementation; security and safety of
busi ness transactions; Outsourcing of Services: nature, need and types,
financial services, advertising, courier services, Customer-Support Services.
Service Sector and Business: 08 Mark

Banking, Finance and Insurance; Nature and types of Financial Services;
Typesof Banks, Functionsof Commercial Banks, ATM, Tele-Banking, E -
Banking; Insurance- principles, types-life, general, fire, marineand health
insurance.

Communication - Postal and Telecom; Recent trends in modes of
Communication; meaning and uses of fax, internet and e-mail;
Warehousing-types and functions.

Forms and Formation of Business Enterprises: 12 Mark
SoleTrade, Joint Hindu Family Business, Partnership - formation, deed- main
clauses, registration, Co-operative Societies, Company - public and private

- meaning, features, merits and limitation; Choice of form of business
enterprises; Factorsto be considered for starting abusi ness; importance of

smdl businessenterprises.

Sectoral organization of Business: 07 Mark
Private and Public Sector-meaning and importance; Forms of Organ-
izing public sector enterprises- departmental, corporation and
government company; Changing role of Public Sector in Modern Age,

Joint Sector and Globa Enterprises, Multinational Companies- meaning and
benefits.

Formation of a Company : 08 Mark
Stages in formation of acompany - promotion, incorporation and com-
mencement of Business; Articles, Memorandum of Association and
Prospectus.

Sour ces of Business Finance : 14 Mark
Finance - meaning, nature and significance, Short, medium and long

term business finance and their use; Sources of finance - owners funds

and borrowed funds; meaning and characterstics of shares (preference

and equity), Debentres(secured, unsecured, convertableand inconventable)
Retained profits, Public Deposits, Trade credit, Discounting of bill, Global
Depository Recel pt and American Depository Receipt; Institutional Financ-

ing - objectivesand types, specid financia assistanceavailabletoindustries
inrura, backward and hilly area.

Internal Trade: 10 Mark

M eaning and Types, Whol esal e-functions and services; Retail- meaning,
features, merits, limitationsand type- Itinerantsand Fixed Shops, Depart-
mental Stores, Multiple/ Chain Shops, Mail Order Business; Franchise,
Consumers Co-operative Store, Super Bazar, Malls, Automatic Vending
Machine; Roleaof Chember of Commerceand Industry inpromoation of internd

trade.
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Unit-10 External Trade: 8 Mark
Foreign Trade- Nature, Scope, complaxitiesand importance, entering into
International trade (basic) Export Promotion, Export - Import Procedure
and Documents. Internationa TradeIngtitutions- W T 0, World Bank, IMF.

Unit-11 Office Management and Information Technology. 10 Mark
Office- meaning, importance and departments; Filing and Indexing - mean-
ing and importance, use of Telegram, STD, FAX and Compuiter.
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