Gddrg — 3YYH
T 9 9t —

JeAIHROT SR FoAT Ul # wifd | adye Tfafafal § e —ga uRad=
IR 2| a1forsg & faenfeiat o1 SHa) STerY ifvard 2 | ORI I 3iai & 31+ 91y
St o g fhamsi § 9 o 9 |

39 R IR foenfei & sraar & Rigrai vd uRurfel T Well YhR THIAT ST Tl
DT AYAH ARG YR THATS ¥ Hae @Iud fhar S |

UIGgsHhA Aeqge @ gwEra faemeff —

1. SN 9 99 B RIgrdi Td Tfafafera & JHsiar S99 Wi Wi |

2. T 9 USY Pl AGATRIG UlHATRN IR IIAeRoT BT FHIET R Th T |

3. PIIT P YA, IROR IFIUHEIET Ud YRR IMTAIT Wy bl IR |

4, YIIR U b AT RIgrdi b STHART  Fbi |

5. SRS g WRISMR g IR 8 Gl |

6. DI AGAN], IUHIH], FARDT, HHART Ud 3 ARTRS B ABT AQT B
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Faad — I

g ;3 e e —12 i qurid 100

L] fava ag I® PIAGTS

1. U€Y : UPfd Td Hew 08 13

2. vydy @ fagia 08 12

3. graand®s ufkaer 08 13

4. faares 08 12

5. 9I3H 08 12

6. fgReavor (Staffing) 08 13

7. frdeE (Directing) 08 13

8. faazor 08 13

9. fo<fm wsy 08 13

10. Sl 9IR 08 13

11. fauo= uey 06 10

12. RS YATER 08 13

13. SUFITT GRE0T 06 10
gaRTg Ry — 20
grT 100 180

P13 1. UeY : UHfa U9 #AEw 08

gae— 1), IGa U4 Hed, U Bl Uahld —

[N

c
o .

IS, ol T U Usel & WR—

I, g2 TR d YT Jde & hRI—AToT, 3

e g v, SHaa—ugia g 78 |
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IPIS 2. yeg @ fagia — 083(®
31, URfT IR AE@, Bald & A U6y & RAGid, ToRk & a9 uey &
RIGIT 3R dH I |

SIS 3. AEAIASd gRAe — 083 ®
(legal regulatoryBmRImd | YR e aRAY — ARGRNT ARl & gRaad
BT TN T AT TR TATT (A 1991 | URH SSRIHRT, FASNHRoT iR Jediahvor
% faery uRuey  #) 9eord eTie aRdeT § yagd T uiafhang |

SIS 4. RO — 083 ®
31ef, FIET T HEcE: oled, eI, Sgavd, Afadl, S fafern, adie, e, ao1e
3R WA &7 31 SR &R e ufohard, e & A |

SPHTS 5. WG — 083 ®
3ref @R HE, e Ufhdr & UM, Hied el drRifcd 9 YA,
JATARE 9 JFTATRS HTeA; SR 3faver (delegation of authority) aref
e U9 acd; fadmidxor — 3rf Ud A8, 3faRur 3iR fad=idvor § afax |

313 6. Frgfhavor — 083 P
ALY, 312, He<d AR AT GAEH BT U WU, FYRhdxor ufshar &
A, Al — 31 Td Aia; g9 — e, Fae ufhar, ufvrerr ud faess —
3Maegand], 312 IR 3IR; YoTferd —hRI gaai, URTervmeii @i+ (apprenticeship)
goprss Uity (vestible)vd wgwh ufRierer gRATSHT (Internship) |

g&Ts 7. <YM (Directing) — 083(®
a1el; RIgT=d Ud #gcd, <9 @ dcd — (31) UIdeTor :— 21ef g Hgd (d) SrfauRor
3IIeTHT Ud Heed; Hifad g 3lfad UROT | () wIgcd — 37, {ged d ywrdl =Iam
& T (I)FUYYT — 1f Td Hew, IR T GRS FUYOT, YT FUYoT H

ey |
TPIs 8. fgzor — 083 P

31ef, db-ilp 9 Head, 0T ufhar & A9, e 9 fFeor § g6 |
go1s 9. foxig wdg — 083 %

o< uder @1 <1ed, Sqw, focia &, faciia o — oref vd #ee, dofl a’amT
— Y AR IRP, WRT AR SR Yoil — 31ef vd 7431 & FuIRe @ |
P13 10. gofl IR — 083 ®
31ef 3R Ui — wrfies, fadiiaed; Ja1 aoiR, YollaeiR iR JaT doiR H 3R
why faf# g (Stock Exchange) 312, 1, Ud &1 YoTlell, YRAR™ Uferdfa Ta
fafrra 91€ (SEBI) — Sg<¥g 9 &1 |
3PS 11. fuve wdyg — 0631 %
31ef IR awd, fquor ud fashl 4 3icR, fauore &R, fauor Hgeh (Marketing Mix)
— 37, Tca (31) ST — Iaure fafden, sifew, dfdfe T g Yl (@) Jea
ek =g = | () I — Hifded fIaRor, f[9aRor yorel & A1eH, /e g1
P ged, 9l uicarss — 31 ud fafert; fasmos —faRivard, Argw, Jeaw aue
& Teh, 99 & yWIag | fhiTd s &1 fIRIvarg, 9 dud @ SfaeRon |
SIS 12. ARG THAER — 083 ®H
(31) MRS TS BT 3fel; 3 ATUIRS UH & oI, YIRey Td 3 |
(@) yoars, g, reer, ey, Rierd g dae & U4 |
SHIS 13. SUHIGAT AREAT —
e SUFITdT & AHR UG ITRSTIT; SUHIGT GReTT & TNId | 063(d
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BUSINESSSTUDIES

Time-3Hrs. Class- X1l Max. Marks: 100
Unit Title Marks Periods
1. | Nature and Significance of Management 08 13
2. | Principles of Management 08 12
3. | Business Environment 08 13
4. | Planning 08 12
5. | Organizing 08 12
6. | Staffing 08 13
7. | Directing 08 13
8. | Controlling 08 13
9. | Financial Management 08 13
10.| Capital Market 08 13
11. | Marketing Management 06 10
12. | Business Corrospondance 08 13
13.| Consumer Protection 06 10
Rivision - 20
Total 100 180
Unit 1. Management: Natureand Significance:- 8 Marks

Management - Meaning, objectives and importance;Nature of Management- as a
scienceArt and Profession; Levels of Managemdialp, Middle  and Supervisory;
Management Functionglanning, organising, staffing, directing and controlling; Co-
ordination-nature and importance.

Unit 2. Principlesof Management:- 8 Marks
Management Theories- Meaning, nature and significance, Fayol's principles of general
ManagementTaylor's Scientific Management-principles and techniques.

Unit 3. BusinessEnvironment:- 8 Marks
Business Environment- Meaning and importance; Dimensions of Business
Environment - Political, Economic, Socidizhnological and Legal.
Economic Environment in India, Impact of Government Policy changes in business and
industry with special references to liberalization, privatization and globalization (Since
1991); Managerial response to changes in business environment.
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Unit 4. Planning: 8 Marks
Meaning, Features and importance; Goals, Strategies, Objectives, Policies, Procedures,
Methods, Rules, Budget and Programmes- Meaning and distinction; Planning Process;
Limitations of Planning.

Unit 5. Organizing: 8 Marks
Meaning and importance; Steps in the process of organizing; Structure of Organizaton-
Functional and divisional, formal and informal organizations; Delegation- Meaning,
importance and elements; Decentralization - meaning and importance Difference
between delegation and decentralization.

Unit 6. Staffing: 8 Marks
Meaning, need and importance; Staffing as a part of human resource management; Steps
in staffing process; Recruitment- meaning and sources; Selection- Meaning and process;
Training and Development - meaning, need and distinction; Methods-Job rotations,
apprenticeship, vestibule, internship;

Unit 7. Directing: 8 Marks
Meaning, principles and Importance; Elements of Direction- (a) Supervision - meaning
and importance; (b) Motivation- meaning, need and importance; Financial and non - financial
incentives (c) Leadership- meaning, importance and qualities of a good(epder
Communication - meaning and importance, formal and informal communication, Barriers
of effective communication.

Unit 8. Contralling 8 Marks

Meaning, techniques and importance; Steps in the process of control; Relationship
between planning and controlling.

Unit 9. Financial M anagement 8 Marks
Financial Management- Meaning, objectives and finance function; Financial Planning-
Meaning and importance; Capitah&ture - Meaning and factors; Fixed aratihg
Capital- Meaning and determinant factors;

Unit10. Capital Market 8 Marks
Meaning and nature- primary and secondary market; Money market, Distinction between
Capital market and money market; Stock Exchange- Meaning, functions and trading
procedure;SEBI- Objectives and functions.

Unit1l. Marketing Management: 06 Marks
Meaning and objectives; Distinction between marketing and selling; Marketing
function; Marketing Mix- Meaning and elements :-
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(1). Product Product mix, branding, levelling and packaging.

(2). Pricing Strategies.

(3). Place- Physical distribution and channels of distribution; factors determining choice
of channels; Sales Promotion:- Meaning and methods, Advertising - features,
media, choice of media, effect of media; Personal selling- features; Public Relations -
concepts.

Unit12. BusinessCorrespondence: 08 Marks
Business letters- (A) Meaning, essentials of a good businesHetteat and
Parts. (B) Enquiry Quotation, OrdeReference, Complaint and Dunning letters.
Unit13. Consumer Protection: 06 Marks
Improtance; Consumer rights and responsibilliées;s and means of consumer protection.
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